Graphic Design & Video Editing Fellow

Buy Brightline is a grassroots campaign pushing the State of Florida to buy Brightline, a private
train that runs from Orlando to Miami. Brightline is $6 billion in debt and heading towards
bankruptcy. We want the Florida Legislature to use our tax dollars to buy Brightline and make it
public, before private equity scoops it up and strips it for parts.

We're looking for a Graphic Design & Video Editing Fellow to help us build a visual identity for
the campaign and produce videos that move people to action. You'll create graphics and videos
for social media, help develop the campaign's look and feel, and produce visuals that are sharp,
shareable, and engaging.

This is a 3-month fellowship with a $1,000 stipend, plus potential bonus compensation. Flexible
hours, ideal for a student or early-career designer looking to build a portfolio in advocacy
communications.

What you'll do:

Design graphics for social media across campaign platforms
Produce and edit short-form videos for Instagram, TikTok, and Facebook
Collaborate with campaign volunteers and the Social Media Fellow to align content with
posting schedule and campaign milestones
e Support visual needs for lawmaker outreach and press materials

What we're looking for:
e Proficiency in graphic design and video editing tools (Canva, Adobe Suite, CapCut, or
similar)
Strong visual instincts and an eye for what performs on social media

Self-starter who can work independently with minimal supervision
Passion for transit, public infrastructure, or civic campaigns is a plus

Buy Brightline is a volunteer-driven campaign. Come help us grow it and buy Brightline!

Apply at buyBrightline.com/jobs or email your resume to hello@buyBrightline.com.

Deadline: July 10, 2026
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